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“Firms will address the pragmatic side of AI now that they have a better understanding of the challenges
and embrace the idea that ‘no pain means no Al gain.’ The Al reality is here. Firms are starting to
recognize what it is and isn’t...and they are seeing the real challenges of Al versus what they assumed the
challenges would be.”— Michele Goetz, Principal Analyst, Forrester

ABSTRACT

The ability to connect with people all around the word who are using social media or reach out to customers
across the globe, all this can be done with technology playing its best part. Creating a website for your
business is the first major step you do. These websites become profitable only if they are constructed well,
which directly will impact to good marketing of your business. Now, coming down to how can this become a
good option in accelerating the marketing strategy. Artificial intelligence is the best way to use the present
technology in a user-friendly way. Through this paper the researcher has explained the meaning of artificial
intelligence and tried to bring out various ways in which this superb technology can be used to enhance the
marketing tricks.
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INTRODUCTION

Marketing can be considered as the combination of both qualitative and quantitative aspects. The major
applications of Al in the field of marketing includes case-based reasoning, neutral networks expert system
but in a practical manner. Like each area, showcasing has moreover been fundamentally impacted by the
presentation of new advances and this impact will significantly develop in the upcoming years. It is obvious
that Al has supported the execution of promoting in various manners. In close future, it is normal that Al will
help the effect, for example Robots will be utilized as a substitute of sales reps, sites will be refreshed and
reformatted naturally by eye-following information. Without a doubt, the exploration on showcasing will be
moved and become unimportant as the new patterns in promoting will rise because of the Al.

A couple of years back, advertisers were fairly hesitant to join man-made consciousness (Al) in their
advanced showcasing methodologies. In any case, this year they've increased significantly more trust in
utilizing Al since its uncertainity has been diminished as for the outcomes it can give.

LITERATURE REVIEW
e  As stated by Demis Hassabis, who is the founder of Deepmind — the AT Company of Google, “Artificial
intelligence is the art to make machines intelligent (Ahmed, 2015).”

e According to GuruduthBanavar, supervisor of Al research by IBM, there are a broader variety of
various types of Artificial intelligence, therefore, it can be considered as a collection of technologies
(Kaput, 2016).

e The various vendor-provided solutions of Al also need customization for personal usage cases (Sterne,
2017).

e  The structure was formed for simplifying and visualizing the ground and it is in line with the research
carried out with different Al companies Impact of Artificial Intelligence in Marketing: A Perspective of
Marketing Professionals of Pakistan © 2019 Global Journals 1 28Global Journal of Management and
Business Research VVolume XI1X Issue 1l Version | Year 2019 () E and engineers on how marketing can
take benefit from Al (Roetzer, 2017).
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o In today’s world, Al is used to support marketing managers in various tasks and operations including
digital marketing (buying), web development, SEO, external email marketing, lead generation, social
media monitoring and A/B testing (Davenport, 2017).

e According to the Business Insider’s report, called “Al in Marketing 2018, 51% of marketers use at
least some form of artificial intelligence. And 27% plan to add it to their campaigns next year.» (Eugen
Knippel)

e Muhammad Zafeer Shahid & Gang Li, (2019) stated as findings in their paper that Al in the marketing
of businesses, Al has transformed the landscape marketing and helps in updating the outdated methods
of marketing. This will be a major challenge for the organizations to transform according to the
changing landscape of marketing. The organizations need to prepare themselves for the future and train
their employees constantly with the emergence of innovation.

OBJECTIVES OF STUDY

Acrtificial Intelligence being the most needed technology of today has several applications but the most in use
and trending one prevailing is Marketing. Al is used in various scenarios like health care industries,
Information technology, business, education, robotics, autonomous vehicles, cyborg technology and much
more. The focus of the study is how the Al is helping in revolutionizing the marketing strategies. The aim of
this paper is to analyse the impact of artificial intelligence in revolutionising digital marketing strategies and
planning the further impact and suggestions on how to use artificial intelligence in a more effective way.

RESEARCH METHODOLOGY

This is a conceptual based study. In this study, secondary sources are used. Many research papers, reports,
articles and debate on the scope and nature of this technology were reviewed & also discussed with officials
of the corporate sector.

DISCUSSION

What is Artificial Intelligence?

Acrtificial Intelligence is a trial to imitate the human intelligence process by the help or in the form of
machines, especially computer systems. Part of the process includes learning, reasoning and self-correction.
Artificial Intelligence is misunderstood in several forms but irrespective of all the misconceptions it is still
becoming a very integral part of the technological industry. Just like any other technological aspect Al also
has strong and weak sides. Al is applied in so many of our day to day activities like personal assistants, such
as Siri of Apple, which is an example of a weak Al because it is designed to perform a particular task
whereas when it comes to strong Al, it is a system that is generalized by human abilities.

Types of artificial intelligence
1. Reactive Machines

2. Limited Memory
3. Theory of Mind
4. Self-awareness

The assignment of understanding the marketing strategies of the big businesses progressively is mind
boggling. Shoppers express their needs and requirements, mentalities, and qualities in different structures.

Avrtificial intelligence - In recasting marketing strategies

Organizations still attempt to keep up a reliable brand picture, yet the yearly advertising technique is
progressively a relic of the past. Rather than settling on a couple of significant choices every year,
organizations or their offices settle on actually a huge number of ongoing choices daily about which
promotions to keep running on which destinations, which search terms to purchase, which rendition of a site
to embrace, etc. Indeed, even the decision of what specialist co-ops and showcasing programming sellers to
work with is perplexing enough to merit a basic leadership calculation.

Today, Al in advertising underpins just specific sorts of choices. They are commonly redundant choices
dependent on information, and every choice has low money related worth (however in all out they signify
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huge numbers). Simulated intelligence-based choices today principally include advanced substance and
channels or online advancements. The field of showcasing is and will change quickly with the progressions
and headway in Al. The pace of this change will likewise change the scene of advertising in scholastics, look
into, and business setting. This will be a significant test for the associations to change as indicated by the
evolving scene of showcasing. The organizations should train their representatives always with the
development of innovation. Working with Al isn't seen as sci-fi however rather, it is seen as a reality which
will turn into a need for endurance.

Get ready to witness the unreal transforming to real

We are living in a technology driven era where every second day has something new to serve. Tactical
priorities that you make for your business, or the new digital marketing strategies that you pick building a
better business will get accelerated by the use of new technology hand in hand. This is no other but artificial
intelligence that is playing a very important and super conventional role to the new era. Let alone talking on
how this is going to transform the marketing skills let us discuss about some of the building blocks of
artificial intelligence.

Speech recognition: A better explanation to this could be by the example of a customer care service centres
or we can talk about basic call centres, where Al is used to monitor and analyse customer calls. Speech
recognition is the use of Al to understand and analyse the spoken words. Putting them together it can be
further used to improve the performance of the agent and boost the customer satisfaction.

Machine learning: It is a utilization of computerized reasoning (Al) that gives frameworks the capacity to
naturally take in and improve for a fact without being unequivocally customized. Al centres around the
advancement of PC programs that can get to information and use it learn for themselves. Al has a control
over analysing the data and reasoning over its authenticity by detecting the patterns in it. The more
unstructured information an Al framework forms, the "more astute” it gets and the more fine-grained and
savvy its consequent outcomes are for promoters. As the North Face amasses information from coat searches
and joins this data with genuine buys made by clients, the framework adapts all the more precisely to
anticipate proposals that probably will fulfil the requirements of the client, and it refines the outcomes to
organize these choices.

Image recognition: True consumer behaviours are understood by the pictures and videos that are uploaded
on the social media or other platforms. These uploads by the consumers is a special benefit for the
advertisers to understand every detail of the consumers. At the point when a superstar shares a photograph
about anunidentified item, picture acknowledgment still perceives both the item and a potential web-based
life influencer.

Image recognition likewise is utilized in brick and-mortar retail, which still records for most everything
being equal. San Diego— based Cloverleaf uses picture acknowledgment in its "savvy" rack show stage.

Reasoning and problem solving: At the point when promoters convey Al to comprehend bits of knowledge
covered up in client created content, they barely define what issue they need to tackle and how they will
approach the information examination. These principle and procedures offer ascent to the terrifically
significant discovery of patterns in the information, improving the capacity to anticipate future conduct.
Sponsors should fragment their market based on changing psychographics of their client base, conceivably to
figure out who their "best" clients are and why those clients would purchase their offerings over rivals'.

How Al is strength of marketing?
It is very clear that these building blocks of Artificial Intelligence are essentials for marketing as well. So, Al
is going to play a very important role in revolutionising the marketing trends.

Al Powered Ads

Page|63 Copyright © 2019Authors



THINK INDIA JOURNAL

ISSN:0971-1260
Vol-22-Special-Issue-23-December-2019

Artificial Intelligence is making advances into advertising at an extraordinary scale. You currently have
"programming” controlled by man-made brainpower which can fill in for the administrations of
computerized paid advertisements the executive’s offices.

Because of mechanized, fast, and significantly more proficient paid advertisements managed by stages
fuelled by computerized reasoning, calculations can give progressing improvement, moment bits of
knowledge for better watchword the executives, progressively effective promotions management, tips for
cutting edge and granular offering methodologies, and experiences on the most proficient method to deal
with your advertisement execution.

We have such a large number of organizations that are committed to advertising robotization and to brilliant
specialists and keen bots. If we somehow happened to specify every one of the employments being done in
advertising division and score them dependent on how much agony caused, and how regarded they are, you'd
have no deficiency of new companies attempting to give the following wave of automation in the period of
data. management.

To get a handle on the open doors Al make for advertisers requires seeing how correspondences customarily
"work" along the shopper’s choice adventure.

Social media marketing, analysis
Acrtificial Intelligence is currently being utilized to control characteristic language handling motors to
continually screen your social cooperation’s, social updates, and brand reference to over the web.

Taking most of that information, in blend with robotized decides that you can set, man-made reasoning can
assist you with making your web-based social networking the executives work for your business.

Mechanization of marketing through artificial intelligence

Marketing automation platforms guarantee total or possibly semi-computerization abilities, for example,
mechanization with respect to robotized email advertising automation, lead generation, lead scoring, moment
CRM information synchronization, and that's just the beginning.

The movements made in Al and its executions in different areas have brought about the progression of Al
advances that is clear to be important and valuable for showcasing experts.

It plainly resembles the times of reliance on people for completing advertising work and the times of people
driving showcasing marketingendeavors are winding down.

FINDINGS AND SUGGESTIONS

In a survey taken by over 1,600 professionals dedicated to marketing, 61% of those surveyed (without
considering the size of their company) mentioned that both artificial intelligence and machine learning will
be the most important data initiatives next year (source: MeMSQL)

Another survey by Salesforce indicated that 51% of marketers are already using Al, and 27% more are even
planning on incorporating this technology in 2019.

After studying about the pros and cons that relate artificial intelligence with marketing it was deduced that
the number of pros dominate over number of cons. This sum ups that this man-made brainpower is a perfect
collab with marketing techniques.

Through this figure, areas in marketing can be found out where Al can be used.
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AREAS WHERE ARTIFICIAL INTELLIGENCE WILL
HAVE A SUBSTANTIAL EFFECT ACCORDING TO
MARKETING LEADERS WORLDWIDE

%% OF RESPONDENTS (APRIL 2017)

DELIWVERING THE RIGHT MESSACE OM THE RIGHT CHAMNMEL AT THE RIGHT TIME

DY MAMIC LANDING PAGES AND WEBSITES

HYPERFPERSOMNALIZATION OF CONTENT

HYPERPERSOMNALIZED PRODUCT RECOMMENDATIONS

PREDICTIVE JOURNEYS

PROGRAMMATIC ADVERTISING AND MEDIA BUYING 60°%
BUSINESS INSIGHTS ACROSS DATA AND SYSTEMS 59%
CAMPAIGN ANALYTICS 59%
DIGITAL ASSET MANAGEMENT 59%

HYPERFPERSOMNALIZATION AT SCALE

PRODUCTIVITY OF MARKETERS

CUSTOMER SEGMENTATION/LOOKALIKE AUDIENCE MODELLING

LEAD SCORING

SENTIMENT AMNALYSIS

Mote: over the next 5§ years; responses of “substantial® or “transformatiee” effect
Source: Salesforce "Fourth Annual State of Marketing: insights and trends frem 2,500 global marketing leaders” June 15, 2017

Source: https://www.adverity.com/ai-marketing/

e The global #Almarket size in #manufacturingindustry is poised to grow by USD 7.22 billion during
2019-2023, according to a #newreport by @Technavio

Scope rather than Myths about Artificial Intelligence

"1 There is a general rumor among people that Al will take away human jobs. This is a very misunderstood
statement as Aurtificial intelligence is supposed to work in collaboration with the human power not in
substitution. So, it will rather get more jobs and will need more learned and educated workforce.

"1 Artificial intelligence is not just a term that is referred for robots. After the invention of Sophia, the
humanoid robot people started referring it as the only application of artificial intelligence. Al was
merely a technology behind the robots, that are programmable machines. We can consider Al as the
alternative term for man-made brain power.

[1  Atrtificial intelligence can never outpace human intelligence. Since this technology is purely an outcome
of human research. If we speak in terms of calculative intelligence, then humans have already been
succeeded by the machines when it comes emotional power and intelligence then these machines can
never supersede a human brain.

[1  Atrtificial Intelligence does not require huge investments. Also, it is not just used by the big tech
companies. Though these huge companies are working and researching on the future prospects of
artificial intelligence, but they still are not just the only ones interacting with this technology.
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Even then, Al improves the productivity and efficiency by relieving manual work and Scaling contextual
customer experiences across platforms and devices, also Al can help merge vast amounts of customer data in
ways marketing teams just can’t scale.

CONCLUSION

Artificial intelligence will turn into a definitive test for protection. With the assistance of machine learning,
advertisers will have the option to gather buyer information from numerous sources subtly, consolidate that
information, and mine them to convey on-the-spot customer bits of knowledge. The sponsors at that point
can utilize these bits of knowledge to convey effectively back to customers.

In nutshell,

“Artificial Intelligence has such incredible marketing potential — the ability to crunch so much data can help
marketers and brands in a plethora of ways. One of the best uses of Al in marketing is for hyper-
personalization. Artificial Intelligence can help you interpret huge amounts of data in a fraction of the time
that it would take your team to do so and most importantly, you can use all this data to create highly
personalized marketing campaigns and content. In fact, with powerful Al at your side, you will be able to
make sure that every decision you make is based on relevant data.”

By Lilach Bullock

REFERENCES
e Sterne Jim, “Artificial intelligence for marketing Practical applications” published by John Wiley &
Sons, Inc., Hoboken, New Jersey, 2017.

e -https://www.marketresearchfuture.com/reports/artificial-intelligence-marketing-market-6568

e Eugen Knippel, The Impact Of Ai In Marketing: How Brands Use Ai To Improve Marketing
Campaigns' (https://www.adverity.com/ai-marketing/)

o Atrtificial intelligence (Al) Application Outlook (Revenue, USD Million, 2019 - 2023)

o  https://www.businesswire.com/news/home/20191001005772/en/Global-Atrtificial-Intelligence-Al-
Market-Manufacturing-Industry

o  https://mww.emarsys.com/resources/blog/cmos-using-artificial-intelligence-marketing-forrester-report/

o Atrtificial Intelligence in Advertising How Marketers Can Leverage Artificial Intelligence Along the
Consumer Journey (2018) by Douglas C. West Professor of Marketing, King’s College London.

e Impact of Artificial Intelligence in Marketing: A Perspective of Marketing Professionals of Pakistan by
Muhammad Zafeer Shahid & Gang Li, Volume 19 Issue 2 Version 1.0 Year 2019, International
Research Journal, Publisher: Global Journals, Online ISSN: 2249-4588 & Print ISSN: 0975-5853

e  Special Report: Artificial intelligence apps come of age,
https://searchenterpriseai.techtarget.com/definition/Al-Artificial-Intelligence

Page| 66 Copyright © 2019Authors


https://www.emarsys.com/resources/blog/cmos-using-artificial-intelligence-marketing-forrester-report/
https://searchenterpriseai.techtarget.com/definition/AI-Artificial-Intelligence

THINK INDIA JOURNAL

ISSN:0971-1260
Vol-22-Special-Issue-23-December-2019

Certification

This is certified that this manuscript titled "Al: A Prevalant tool in reshaping the marketing'* has neither
been published anywhere nor is being considered presently anywhere for publication.

Dr. Jyoti Khare

Associate Professor Student
Department of Commerce
Govt. Degree College, Raipur
Dehradun, Uttarakhand

Page|67 Copyright © 2019Authors



