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ABSTRACT: Indian market today is overwhelmed by the consumerism, especially following 10 years from economic changes
process. It is continuously being changed from an overwhelmingly venders' market to a purchasers' market where practiced
decision by the consumers relies upon their awareness level. Consumer rights could be secured in an aggressive economy just
when right norms for merchandise and ventures for which one makes installment are guaranteed by advancing a system of
establishments and legitimate protection framework. Guaranteeing consumer welfare is the duty of the legislature as each
resident of the country is a consumer in one manner or the other. The present paper endeavors a diagnostic, basic and
engineered assessment of "consumer protection and Awareness in Rural Market in India in India".
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INTRODUCTION: The requirement for strengthening of consumers as a class can't be overemphasized and is as of
now all around perceived everywhere throughout the world. The degree of awareness of the consumer can be taken
as a pointer of the advancement of a country. Be it medications, electronic products, Fast Moving Consumer Goods
or even administrations rendered — every one of these interest that consumers become mindful of their privileges. So
as to shield consumer intrigue, six consumer rights were at first imagined by consumer rights activists of the West,
to be specific: Right to Safety, Right to data, Right to Choice, Right to Heard, Right to Redress and Right to
Consumer Education [1]. In time, two increasingly significant rights were included viz.: Right to Basic Needs and
the Right to a Healthy and Sustained condition. These two rights are firmly connected with the substances of
creating nations were condition assumes a fundamental job as an asset and backing — structure for the individuals.
India has a tremendous extent of white collar class populace on the planet and is the second quickest developing
economy after China with a 8% in addition to average GDP development rate throughout the previous not many
years. To tap this gigantic market enormous number of national and global marketing organizations are working in
the budgetary, protection and banking, consumer and durables products and enterprises identified with data and
correspondence areas. The greater part of these organizations are profoundly fruitful regarding benefit, deals income
line and even market offer and development rates [2]. A portion of the applicable issues concerning the consumers
are: High Prices, High Cost of Distribution, Shoddy or hazardous Products, Product Safety, Harmful and Low
advantage Products, Planned Obsolescence, Poor support of the Disadvantaged.

By the nineteenth century consumer came to be utilized as a contradiction to the term maker. The nineteenth century
perspective on the consumer has made due in most industrialist popular governments. Actually, consumers have an
‘optional association' with merchandise and ventures, since they are compelled to live with and through
administrations and products that they themselves didn't make. Subsequently, the consumer still stays as a
‘peripheral gathering' in the present prevailing market economy of the world. India is quick being perceived as a
significant center point for all consumer and organizations merchandise [3]. The nearness and impact of the market
has along these lines developed significantly in consumer life. Gandhi ji accepted “"consumer is best" is the ruler of
market. In perspective on this, numerous organizations including the late J.R.D. Goodbye and the late Jamnalal
Bajaj built up a moral code for business practice, to manufacture connects among consumers and business. Be that
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as it may, the inalienable benefit thought process in large scale manufacturing and deals additionally offers the
chance to numerous producers and vendors to abuse consumers [4]. Every day, corrupt market rehearses are finding
their way into consumer homes, abusing consumer rights and imperiling their security.

REVIEW OF LITERATURE:

In a country like India, where a considerable number of the rural individuals are living underneath the destitution
line, having elevated level of joblessness and poor education level; consumer awareness keeps on staying low. A
few investigations have indicated that rural consumers are commonly uninformed and furthermore chaotic. Under
these conditions, the merchants or the producers, abuse the consumers. However, the consumers in India have been
given different security measures against their misuse, still the venders and makers are storing and dark marketing
the basic products, turning economic debasement and much of the time swindling the consumers [5]. Rural markets
are loaded with unacceptable merchandise and trickery of marked products is another serious issue in rural zones.
As there is no beware of generation and clearance of such items in the rural markets, a significant number of these
items have become wellbeing dangers. The extension of administration area has added to the issue. Administrations
like protection, banking, and power, medicinal have extended in the rural zones with no balanced governance and
the rural consumers keep on being abused by the specialist organizations. Inadequacy in administrations is a
significant region of concern. Fake medications are causing significant wellbeing risks. The defenseless segments
are chiefly ladies, kids and ranchers. It is entirely expected to find that ranchers are provided blemished seeds,
debased pesticides and different wares. In the rural markets and caps fake products are basic [6]. The development
of broad communications has additionally offered stimulus to consumerism in the rural regions. Thusly, presently it
is generally accepted that the destiny of the consumers can't be left to the market powers. In perspective on this the
Government of India has taken various legitimate measures to secure the consumers by augmenting the extent of
consumer protection [7]. Of the different legitimate cures, the Consumer Protection Act, ordered on 24th December
1986 is the important lawful cure accessible to the consumers. This is a significant Act which tries to give better
protection of the interests of the consumers.

CONSUMER AWARENESS IN INDIA:

The Consumer Protection Act authorized on 24th December, 1986 is a big-hearted, remarkable and profoundly
dynamic bit of social welfare enactment accommodating basic, quick and more affordable solution for the redressal
of consumer complaints in connection to blemished merchandise and lacking administrations. Consumer Protection
Act is a weapon in the hands of consumers to battle against abuse by brokers, producers and dealers on one hand and
suppliers of administrations on the other. The Act gives viable, individuals situated, expansive based and effective
solution for consumers against out of line dealings and misuse. It was sanctioned with a target to give better
protection of the interests of the consumers and to make arrangement for the foundation of Consumer Councils and
different experts for the settlement of consumer questions. In contrast to different laws, which are fundamentally
correctional or preventive in nature the arrangements of the Act are compensatory. It involves extraordinary
fulfillment that we can genuinely flaunt that we presently have in our country a rule, which gives more successful
protection to the consumers than any comparing enactment in power in nations, which are viewed as significantly
more progressed and industrialized.

NEED FOR EDUCATION AND EMPOWERMENT:

In the developing situation it is important to secure the rural consumers by instructing them about their privileges
and engaging them to settle on choices dependent on data about the merchandise and enterprises. Awareness must
be made among the rural consumers. So far the consumer development has to a great extent been bound to the urban
focuses, and with the extending rural markets now the center needs to move to ensure the rural consumer [8].
Anyway the assignment is colossal and along these lines the time has come to include the PRI's Panchayati Raj
Institutions to arrive at the rural consumers. The gatherings of the Gram sabha's can be used as a discussion to
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instruct the consumers about their privileges and commitments and improve their insight about phony and deceptive
items. An incorporated methodology is expected to enable the rural consumers. As the biggest consumer base is in
the rural zones, securing the rural consumer must be a need in any system to ensure the consumers.

GROWTH OF RURAL MARKETS:

Lately rural markets have gained noteworthiness in nations like India and China as the general development of the
economy has come about into significant increment in the acquiring intensity of the rural network. Because of
globalization and advancement the rural zones are expending a huge amount of mechanical and urban assembling
items [9]. The rural market has been developing relentlessly since the 1980's and is presently greater than the urban
market for both FMCG's and consumer durables. An examination of the NSS information uncovers that 75 percent
of the consumption on made products is accounted by rural India.

EXPLOITATION OF RURAL CONSUMERS:

With the development in rural markets and because of poor information about their privileges and furthermore to
absence of abilities to take a judicious choice dependent on data about the item or administrations, the rural
consumer in India is misused from numerous points of view. The rural consumer has been made to persevere
through unsatisfactory items and administrations, tainted nourishments, short loads and quantifies, fake and risky
medications, over the top process, endemic deficiencies prompting dark marketing and profiteering, unfulfilled
assembling assurances and host of different ills. The rural consumers who by and large rely upon week after week
markets to buy fundamental things are regularly cheated because of absence of decision. The rural consumers in
India are commonly uninformed and they are additionally sloppy. In this manner, they are abused by the makers,
merchants and the specialist organizations in various manners [10]. The rural consumers are dispersed as well as
various and heterogeneous. Because of globalization and progression the rural market in India is the biggest
potential market on the planet. In this way there are immense open doors for rural marketing. The produces and the
merchants exploit the state of the rural consumers are miserable on the grounds that that are to a great extent abused
in the rural markets by virtue of absence of rivalry among the dealers. The rural consumers face different issues like
contaminated, short gauging and estimating, absence of wellbeing and quality control in apparatuses and types of
gear, electrical and mechanical, out of line guarantees and ensure, impersonation, deals contrivances and nonsensical
evaluating.

CONSUMER ENTITLEMENT AND EMPOWERMENT:

Weight and Measures: This piece of the office has seen the most keen increment in the degree of movement. From a
unimportant Rs. 7.7 crores in the X Plan the expense has been increase to Rs 187 crores in the XI Plan. In the
primary year of the XI Plan alone a use of Rs. 10.25 crores has been brought about and a further Rs. 23.4crores will
be spent in 208-09. The primary purpose in this circle is to modernize the departmental the middle and the states.
Comparing ventures will likewise be made in ability up degree of the staff. This additionally proposed to be
supplemented by an amendment in the lawful structure and another Bill-the Legal Metrology Bill, 2008 was
presented in the RajaySabha on October 24th, 2008. Benchmarks and testing: The BIS is being fortified by a plan
for improving the arrangement of National institutionalization, monitoring global advancements in the fields of
principles, better preparing offices and so on. The complete X1 plan cost is Rs. 120 crores as against the X Plan cost
of Rs. 5.75 crores. Changes are likewise considered in the BIS Act, 1986 which has not been altered since initiation.
These progressions are acknowledged to get more prominent adaptability in adjusting to the quickly changing
worldwide condition.

CONSUMER AWARENESS AND GRIEVANCE REDRESSAL PUBLICITY:

A significant push is being given to educate consumers about their privileges, the best approach to get their
complaints changed. Going past the exercises of this office the XI Plan program will likewise cover attention about
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different divisions like lodging telecom, instruction, vitality and so forth. "JagoGrahakJago™ which has now gotten
generally famous. The complete expense for this action is Rs. 409 crores as against the X plan cost of Rs. 148
crores. Consumer Protection: Under this part the different consumer for a future reinforced by giving structures,
computerization, preparing. Likewise help lines would be set up in the States to control consumers (there is at
present just a single National Helpline working at Delhi). The all out cost for these exercises is Rs.185 crores against
the X Plan expense of Rs 90 crores. The Plan exercises are likewise proposed to be supplemented by altering the
Consumer Protection Act. Non Plan exercises: These arrangement exercises would be supplemented by non-plan
exercises. The significant part on this side would be the utilization of the Consumer Welfare Fund to help deliberate
consumer associations in exercises like similar testing, awareness age, and research and consumer help.

CONSUMER PROTECTION ACT:

The Act aims to ensure right standards for the goods and services for which one makes a payment. The Act defines
the consumer as one “who purchases goods and services for his/her use. The user of such goods and service with the
permission of the buyer is also a consumer. Hence the Act covers all “product and services. “The products are those
which are manufactured or produced and sold to consumers through wholesalers and retailers. The services of the
nature transport, telephones, electricity, constructions, banking, insurance, medical treatment, education etc. The
service also includes those services provided by professionals such as doctors, engineers, architects, lawyers etc. The
Act postulates establishment of Central Consumer Protection Council and the State Consumer Protection Council
for purpose of spreading consumer awareness. Central Council is headed by Minister-in-charge of the consumer
Affairs in the Central Government and in the State it is the Minister-in-charge of the Consumer Affairs in the State
Government who heads the State Council. A spate Department of Consumer Affairs was also created in the central
and State Governments to exclusively focus on ensuring the rights of consumers as enshrined in the Act.

PROPOSAL FOR CONSUMER AWARENESS AND EDUCATION:

The following Table reveals the expenditure for consumer awareness and education is as under: It shows increasing
of expenditure from 2012-13 to 2016-17.

Year Amount
I 2012-13 100 Crores
1l 2013-14 120 Crores
111 2014-15 135 Crores
v 2015-16 150 Crores
vV 2016-17 160 Crores
G. Total 665 Crores

PLAN PROGRAMME:

The X1 plan has been seen a quantum jump in the planned activities of the Department of Consumer Awareness.
This can be readily gauged from the table below: Thus in the first two years of the plan it we would have spent more
than what was spent in the entire X Plan period. In the X plan itself the expenditure was far in excess of what was
originally planned. Now in the remaining part of the XI Plan we would be spending, on an average, every year more
than what was spent in the entire stepped up X plan period.
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Tenth Plan ( Rs crore) Eleventh Plan (Rs crore)
Planned Outlay 55 1083
Revised Outlay 283.27 NA
Actual Expenditure 257.42 268 ( Expected UPTO 31/3/09)

THE FUTURE CONSUMER DILEMMAS:

Future consumers should comprehend shifted marvels, for example, progressively subliminal publicizing,
interpersonal organizations, free-economy and innovative just as logical advances, on the grounds that "the wealthy"
of things to come will be constrained by computerized economies and "have notes”, will be the individuals who are
compelled to remain disconnected. We will likewise observe the ascent of ‘consumerism' to counter resident driven
needs; and the ascent of brandocracies, far beyond the present influence of administrations. Progressively the
organizations, brands and companies should submit to rating as per their moral, social and natural accreditations as
opposed to their capacities to produce benefits. A fundamentally extraordinary world from our own anticipates
future consumers, where they will require various devices and procedures to work appreciate relaxation time and
discover achievement and bliss. In a provocative and shrewd perspective on how rising way of life and social
changes are probably going to affect on future consumers, a sheltered and solid way of life can be accommodated
future consumers, by the present consumers, approach producers and markets. Any genuine designs for 'greening’
the future require all stakes — holders to modify a maintainable association with natural assets so that not exclusively
are the necessities of the present met yet in addition those of things to come ages. It is turning out to be
progressively certain that 'Green' ways of life must consolidate an entrance to customary or social information, a
comprehension of current issues, and utilization of science and innovation. Other than which the center
recommendation of the item, administration and experience these make will at the same time need to ensure the
earth and advantage the consumer.

CONCLUSION:

It might be presumed that even than a few laws intended to ensure consumers against such uncalled for exchange
rehearses, bogus and misdirecting promotions proceed with abuse the consumers. On the off chance that the hour is
better laws with regards to the occasions, better implementation, restorative promotions better self-guidelines by
industry free controller to direct wellbeing and kids - related ads. Obsolete laws, poor requirement of them are a
portion of the lacunas so as to control promoting. Nature, ladies, the young and the rural populaces, all should be
obliged in any preparing for a feasible, solid and significant life for India's ‘tomorrow' consumers. Procedural
straightforwardness and quick and modest redressal of consumer complaints as contained in the Consumer
Protection Act are extremely one of a kind and have barely any parallels on the planet. Usage of the Act uncovers
that interests of consumers are preferred secured over ever previously. Be that as it may, consumer awareness
through consumer training and activities by the administration, consumer activists, and affiliations are required the
most to make consumer protection development an achievement in the country. Emphatically, TV programs have
started to talk about the issues of consumer protection and consumer's development and a different cell for consumer
protection has been shaped in the Ministry of Food and Supplies. In this manner, the residential items ought to be of
high caliber to draw in the intrigue and construct the trust of consumers, and the legislature ought to sanction certain
guidelines for the quality confirmation of the local as well as the imported items."
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